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Our Primary Logo
The Primary Logo was created to be the Master Brand Identity for 
Channel Court Shopping Centre.
It is made up of:
The CHANNEL COURT Icon + CHANNEL COURT SHOPPING 
CENTRE text in a stacked format.

The CHANNEL COURT Icon is made up of a group of blue translu-
cent circles rotated around a central circle to symbolise the shop-
ping centre as the local village’s retail hub.

The Primary Logo may be used without the ‘SHOPPING CENTRE’ 
text if required, shown as Primary Logo Alternate, however it is not 
preferable.

Our Typeface

The ‘CHANNEL COURT’ typeface is based on the font Futurist 
Fixed-Width but is not a direct use of said font, having been altered 
to gain an independant translation for this signaturel brand identity. 
It should always be seen in capital letters in the proportions shown 
here.

‘SHOPPING CENTRE’ uses the font Futura Medium directly and 
should always been seen in capital letters in the proportions shown 
here.

Kerning and tracking should not be changed.

Primary Logo / Correct Usage
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Primary Logo Alternate if req. / Correct Usage
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Our Secondary Logo
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The Secondary Logo was created to be used where it is not viable 
to use the stacked format of the Primary Logo.
 
It is made up of:
The CHANNEL COURT Icon + CHANNEL COURT SHOPPING 
CENTRE text in a horizontal format.

The CHANNEL COURT Icon is made up of a group of blue 
translucent circles rotated around a central circle to symbolise the 
shopping centre as the local village’s retail hub.

The Secondary Logo may be used without the ‘SHOPPING 
CENTRE’ text if required, shown as Primary Logo Alternate, 
however it is not preferable.

Secondary Logo / Correct Usage

Secondary Logo Logo Alternate if req. / Correct Usage
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Logo Guidelines + Clear space
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The CHANNEL COURT logo should be given a place of 
prominence on a page.
The CHANNEL COURT Logo should not appear more than once 
on a page or single screen.
The required minimum proportions of clear space around the logo 
should always be maintained.

The CHANNEL COURT Logo’s preferred amount of mimimum clear 
space around the logo is equal to the height of the ‘C’ in the 
logo, added top and bottom to give a measurement for the Height 
(a). The Width (b) measurement is determined by adding the 
height of the same ‘C’ to either side of the logo.

MINIMUM PRIMARY LOGO SIZE
For print use, the overall logo including the minimum surrounding 
clear space should never be reduced below 25mm in height.
(a) > 25mm) This formula stands for the Primary Logo and the 
Primary Logo Alternate.

MINIMUM SECONDARY LOGO SIZE
For print use, the overall logo including the minimum surrounding 
clear space should never be reduced below 25mm in height.
(a) > 25mm) This formula stands for the Secondary Logo and the 
Secondary Logo Alternate.
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Our Corporate Colour Palette

Primary Colour Palette Greyscale Colour Palette 
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Our Primary Colour Palette
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PRIMARY PALETTE

The CHANNEL COURT signature colours are Blue and Black on a 
White background. These should always be considered as the Primary 
Colours. 
Black is to be used sparingly and it is preferable for the logo to be 
seen on a white background where possible.

(B1) C45 M14 Y0 K2
        Transparency Multiply

(B2) C60 M28 Y0 K2
        Transparency Multiply

(B3) C100 M51 Y0 K4
        Transparency Multiply

(B4) C100 M67 Y0 K14
         Transparency Multiply

(B1) C45 M14 Y0 K2
        Transparency Multiply

(B4) C100 M67 Y0 

       C0 M0 Y0 K100

(B1) (B2) (B3) (B4)
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Our Greyscale Palette

GREYSCALE PALETTE

In cases such as News Print or any printed collateral that 
is Black and White or Greyscale - The CHANNEL 
COURT signature colours should be seen as Grey and 
Black. 
A Greyscale version of the logo is acceptable on a 
White Background only. 

BLACK 
CMYK: 0 0 0 100

GREY
CMYK: 0 0 0 50

C0 M0 Y0 K35
Transparency Multiply

C0 M0 Y0 K50
Transparency Multiply

C0 M0 Y0 K65
Transparency Multiply

C0 M0 Y0 K87
Transparency Multiply

C0 M0 Y0 K26
Transparency Multiply

C0 M0 Y0 K50

C0 M0 Y0 K100
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Unacceptable Logo Usage

C H A N N E L
C O U R T

Do not
rotate or tilt the logo

Do not
apply drop shadows to the logo

Do not
change the proportions

Do not change
the font of the logo
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Unacceptable Logo Usage

Do not
change the layout of the logo

Do not
change the colour palette of the logo

Do not
use a Monochrome Colour Palette
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Unacceptable Logo Usage

Do not
apply Gradients

Do not
skew the logo

Do not
distort the logo

Do not
reverse colours
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Preferred Logo Backgrounds

Primary Preference
White

Secondary Preference
Black

(SHOPPING CENTRE Text Colour
changes from B4 to B1)

Tertiary Preference
 Pale Tints
10% Black

Tertiary Preference
 Pale Tints

(B1) 25% Opacity

White space should be leveraged as the preferred backdrop to the logo to ensure 
that the brand is always seen as inviting and to maintain its’ focus as a fresh and 
welcoming centre.
Wherever possible, the CHANNEL COURT Logo is to be represented on a White 
Background. If a black background is necessary, the logo is translated as per below, 
where the ‘SHOPPING CENTRE’ text is allowed to change colourin order to provide 
the best contrast.
In certain cases, the logo may be used on tinted grey or pale blue backgrounds as 
per below but this is not the preference.
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Unacceptable Logo Backgrounds

Do not
place the logo over a

patterned background 

Do not
place the logo over a

photographic background

Do not
place the logo over

coloured backgrounds

Do not
use a white keyline

around the logo

( Only in 3-D signage is the icon
allowed to add a white keyline if necessary)

Wherever possible, the CHANNEL COURT Logo is to be 
represented on a White Background. 
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Use of Icon Only

Use creatively Multiply & Scale Re-colour appropriately

The Icon may be used on its’ own as a creative graphic element to re-inforce the 
memorable brand identity.
The Icon colours may be changed to suit seasonal marketing, but must always be tints of 
the one colour family and in colour palettes that compliment the fresh feel of the brand 
identity. Do not use fluorescent or earthy neutral colours.
The Icon on its’ own must not be overlapped over another Icon, however it can be used 
as a half or quarter cropped image.

CHANNEL COURT SHOPPING CENTRE text must never be seen without the Icon.
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Integrating the Logo
The CHANNEL COURT logo should be used in clean, simple ways when used in 
marketing.
Below are some simple options for inspiration.

The logo, in various file formats can be obtained from the CHANNEL COURT Centre 
Management or Marketing Department upon request.
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Join us for a festival
of local freshness!

Join us for a festival
of local freshness!

Join us for a festival of local freshness!
On Friday 26th January we are On Friday 26th January we are On Friday 26th January we are
On Friday 26th January we are On Friday 26th January we are On Friday 26th January we are
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Signage & Wayfinding
It is extremely important that CHANNEL COURT’s identity is applied consistently and 
correctly across all signage applications, internally and externally, to achieve the strongest 
visual presence for the overall brand. Signage placement and orientation must be located to 
achieve best sightlines, taking into consideration all existing conditions and obstacles to 
viewing in order to achieve best visual outcome.

The following imagery provides a guide as to how the brand may be translated into 
signage in various situations. These images demonstrate the ‘look and feel’ of other 
shopping centres that have implemented the brand to suit individual architectural situations. 
If there are any queries that arise regarding individual applications, it is imperative not to 
manipulate artwork to suit.

Please contact Citrus ID at: info@citrusid.com.au or on 02 8356 3777.

Free-standing Pylons
for Carpark Entry Conditions

Glazing Decals
for Shopping Centre Entry Conditions, Safety Decals

and ambient graphics.

Graphics for Signage Poles in Carpark
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Pylon, Building and Carpark Entry Sign applications

Shopping Centre Entry Statement on Glazing

Shopping Centre Entry Statement on Glazing Shopping Centre Entry Statement applied to existing building

Shopping Centre Entry Statement on Awning Shopping Centre Entry Statement on Textured Background
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General Specifications for Signage
Manufacturing specifications shown in images supplied are typical only.
Graphic content of inspirational images are for direction only.

Signage manufacturer to submit all shop drawings of each sign type to 
Owner for approval prior to production of signs.

Colour matches in any medium or material, must be submitted to the 
Owner for approval prior to manufacture and implementation.

Logo artwork can be provided by the Owner in various file formats, 
upon application.

Any paint used externally is to be powdercoated and/or 2-pac 
polyurethane. Any paint used internally is to be single-pac acrylic 
urethane, satin gloss level.

Any external sign faces are to be applied in 3M GPS Anti-Graffiti film 
(gloss) or sprayed in anti-graffiti paint (satin finish preferred).

All adhesive vinyl used is to be cast-type (opaque and translucent) with 
a minimum 5 year warranty, for interior and exterior use.

All internally illuminated signs are to be LED. Number and colour of 
lights are to be uniform and free from hot spots.

Where internal and external signs are subject to structural and electrical 
adequacy, the signage manufacturer will be responsible for obtaining 
structural engineer’s specification and certification, prior to manufacture.

Internally LED illuminated lightbox applications are to be opal acrylic 
with translucent vinyl or digitally printed graphics as required.

External Lightboxes to Pylon Signs or similar are to be internally LED 
illuminated with flexible vinyl face. Ensure services access.

All exterior sign posts where appicable are to be capped. Capping is 
to be in aluminium to match posts. All footings as per structural 
engineers details.

All visible screw heads to folded aluminium signage or similar, where 
unavoidable, are to be painted to match panel colours.

All installation work, procedures, inductions and scheduling are to be 
co-ordinated with the builder, site manager, project manager or centre 
management as required.

Methods of production, material selection, assembly, application and 
installation procedures are to be carried out so as to comply with and 
maximise all relevant material and performance warranties.

All structural and electrical work must comply with the relevant 
authority’s regulations, codes and safety requirements (BCA Standards 
Australia)

The information in this document is intended to give initial guidelines 
only as to the best use of the CHANNEL COURT brand by external & 
internal designers, builders and architects, signage manufacturers or 
marketing and advertising consultants. It provides typical rules and 
inspiration only to ensure consistency across the brand and is not 
limited to the examples shown here. Please contact Citrus ID for any 
brand application anomalies that may arise: 
info@citrusid.com.au or on 02 8356 3777.
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Prepared by:

e  info@citrusid.com.au

Citrus ID Pty Ltd
224 Crown Street, 
Darlinghurst NSW 2010

t   02 8356 3777
f   02 8356 3733

citrus


